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jimm y  h as  no  short  term  memory.

He sees a man in a white coat, beds in the room and a stethoscope lying on  
the desk. These visual clues lead him to guess that he must be in a hospital.  

“But I’m too young to be sick”, he reasons. Do I work here? I must work here.  
But, what’s my job? He looks around for further clues. 

Suffering from Korsakov’s Psychosis, Jimmy has to continually create his  
world and self to replace what he continually forgets and loses.

Jimmy is a person without memory, without connections. He is simply  
a process of perceptions succeeding one another in a meaningless absence  
of context.

Most of us have an inner narrative founded on memory whose continuity  
is, in fact, our lives. Jimmy, by contrast, must make up himself and his world 
every single moment.

Reliant on social media, we are all Jimmy.

In Jimmy’s case, connectivity is the equivalent of meaning. For most of us the hyper-connectivity  

of social media can be as dangerous as an electric shock. It can destroy the ability to form a  

confident sense of being. It clouds the possibility of clear perceptions of what is happening around 

us, and it impedes us from acting effectively as persons and professionals.
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Ceaseless Demands 

The Web today is very different from the web of just a few years ago. It is no longer only a (possibly) 

endless collection of information. The Web today is more participatory and personal. It is more social.

The Internet is moving towards fulfilling its nomenclature: the world wide web. Eventually, everything 

of value will be connected via the Web. In the wired world, to be connected is to have value. To not 

be connected is to seem to lack value.

“This is no fantasy; this is simple logic. As more and more of our lives become connected, 
digitized, and computed, we will need navigation and context interfaces to cope.  
How might you find that photo of you and your lover on the beach in Greece from fifteen years 
ago? Either you scan it in, or you lose it to the moldering embrace of analog obscurity.” 
John Battelle

Digg, Myspace, Bebo, Twitter, Truemors: these examples of social media are currently the ultimate 

exercise of connectivity.

They demand attention.

They demand opinions.

They demand activity.

They demand to know the top five things you would like to have on a desert island, who your current 

friends are and what aspects of your life have changed in the last three minutes.

Like the mouth through which a river of information flows into the ocean of data, they are never 

satisfied and never full. To keep this river rolling requires constant activity and constant connectivity.

•

•

•
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In the Eyes of Others
The main origin of our self image and self-esteem is the reaction of others. We come to see ourselves 

as others categorize us.

Do we have lots of “friends?” Then we are popular.

Do people tune in to read our opinions? Then we are cool.

Do the stories we “digg” obtain lots of other diggs? Then we are thought leaders.

Despite its evanescent quality, the interactions of social media can become a projection of our self 

image. It’s mildly flattering, empty affirmations are a crutch for our insecure sense of self to lean on.

In the worst case, we come to rely on vacuous digital feedback (“kewl!”) to enhance our self-esteem, 

and to construct or affirm our desired self-image. If other people accept the identity offered, even  

a pixilated 2D identity in an ether world, you’ll then believe more hopefully in it yourself.

I’m Not Here Right Now
Social media is designed to compete for our attention successfully against all other distractions,  

such as our life’s work and our loved ones’ affection.

The rapid-fire demands, even at times when actual responsibilities require our focus lead us to adopt 

a state of continuous partial attention. We are so busy keeping tabs on everything that we never 

actually focus on anything.

We can mistake this for a positive feeling. The constant pinging and posting makes us feel needed 

and desired. The stress of fulfilling electronic expectations lends us imagined importance. To reach 

•

•

•
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fifty, 500 or 5,000 people with your thoughts—or to have them as “friends”—is an egotistical thrill 

for those with low self-esteem.

Social media is hard to turn off because it seems to be about relationships—someone is calling out 

to us, or responding to our own call. It leaves us feeling both drained by its demands and exhilarated 

by the false sense of fulfillment.

Don’t Be Jimmy.

Live for too long in this confusion and you will lose touch with your actual self. You will lose the  

ability to maintain a personal identity and self-esteem in the absence of constant virtual feedback.

When unplugged, you will feel undone. Like Jimmy, you will seem to float without connections and 

context, and be forced to recreate yourself and your world anew.

Yet, this is an important journey to make. It empowers you to create a true self-identity, based on  

actual actions, and interactions, in the physical world that your body inhabits. It enables you to 

develop true self-esteem on a foundation of activities and relationships requiring bodily commitment 

that are, in fact, worthy of value.

It allows us to be ourselves, rather than Jimmy.  
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send this  

Pass along a copy of this manifesto to others.  

Subscribe  

Sign up for our free e-newsletter to learn about our latest manifestos as soon as they are available. 

Born on date

This document was created on September 5, 2007 and is based on the best information available at that time.  

Check here for updates.
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ABOUT CHANGETHIS 

ChangeThis is a vehicle, not a publisher.  
We make it easy for big ideas to spread. 
While the authors we work with are  
responsible for their own work, they don’t 
necessarily agree with everything  
available in ChangeThis format. But you 
knew that already.

ChangeThis is supported by the love and 
tender care of 800-CEO-READ. Visit us  
at 800-CEO-READ or at our daily blog.

Copyright info

The copyright of this work belongs  
to the author, who is solely responsible  
for the content.

This work is licensed under the Creative 
Commons Attribution-NonCommercial-
NoDerivs License. To view a copy of this 
license, visit Creative Commons or send a 
letter to Creative Commons, 559 Nathan 
Abbott Way, Stanford, California 94305, USA.
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WHAT YOU CAN DO

You are given the unlimited right to  
print this manifesto and to distribute it 
electronically (via email, your website,  
or any other means). You can print out 
pages and put them in your favorite  
coffee shop’s windows or your doctor’s 
waiting room. You can transcribe the 
author’s words onto the sidewalk, or you 
can hand out copies to everyone you  
meet. You may not alter this manifesto  
in any way, though, and you may not  
charge for it.
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